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Impact of Fair Trade Certification 
Fair trade isn't just a way to do good 
it's a way to transform your business and meet your 
sustainability goals 

FAIR TRADE 
CERTIFIED" 

By putting our seal on goods made responsibly, fairly, and sustainably, we make it 
easier for consumers to choose products and brands that align with their values. 

Fair Trade USA works closely on the ground with producers and verifies transactions between 
companies and their suppliers to ensure that the people making Fair Trade Certified goods work in 
safe conditions. protect the environment, build sustainable livelihoods, and earn additional money 
to empower and uplift their communities. 

$830M in financial impact to farmers and workers since 1998

975K+ farmers and workers impacted in 2019

700+ Social. economic. and environmental protections

63 countries and counting

Fair Trade USA increased the flexibility of Community Development 
Funds when the COVID-19 pandemic hit to enable beneficiaries to 
use them swiftly to address critical needs. 

77% of the Certificate Holders who had Community 

Development Funds utilized or planned to utilize their emergency 
funds for critical needs in these categories: 

9 49% Food Items 

� 45% Cash Distributions 

◊ 20% Medical Supplies or Attention 

€JJ 18% Personal Protective Equipment 

Transform your businesses by making responsible decisions the most rewarding. 
Become part of a movement that's getting attention from millions of people worldwide 

and begin your partnership with Fair Trade USA today. 
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TO LEARN MORE ABOUT FAIR TRADE VISIT FAIRTRADECERTIFIED.ORG 




